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The world, albeit with times, methods, sensitivities that appear very different from one nation to another, 

is going through a phase of extraordinary and irreversible transformation. Governments, companies, and 

citizens seem to be increasingly aware of the urgency of facing humanity's greatest challenge: the survival 

of life on earth, at least as we know it.

Sharing the truthful information of science, to responsibly change our behavioral paradigms to favor new, 

more sustainable production and consumption models, appears urgent and unavoidable. Models that can 

ensure the conservation of resources, ecosystems, and social cohesion for future generations.

Therefore, the ethics of sustainability, in the common interest, becomes central. Attention to the environment, 

to society with "man at the center", to a truly sustainable economy, become essential elements of our 

systems, be they state apparatuses, private companies, families. Especially today where there are eight 

billion individuals on earth.

The last decade has seen the birth of numerous intergovernmental initiatives to promote a truly sustainable 

development model. The United Nations Agenda 2030 with its 17 Sustainable Development Goals or the 

Climate Conferences including the one in Paris in 2015 have been important milestones for identifying 

global objectives in the environmental, social and ethical fields. At the same time, lawmakers in some 

economically important parts of the world are also rapidly trying to adjust regulations to speed up the 

transition. In this, the European Union stands out for having outlined clear strategies for several years, 

such as the so-called Green Deal, to guide this transformation in various areas, from the climate to the 

environment, from human rights to sustainable finance.

Even the corporate world seems to demonstrate a collective awareness and many sectors have begun to 

initiate strategies to revolutionize traditional production models towards more sustainable approaches.

The fashion sector, which has always been particularly flexible to socio-cultural changes and which for 

our Group constitutes a fundamental point of reference, represents an emblematic case, with many initia-

tives and alliances, such as the Fashion Pact, aimed at gaining real awareness and rethinking the produc-

tion chains and the consumption habits themselves to allow for production that is always fairer and less 

impactful for the planet.

In this context MinervaHub was born. From the merger of two excellences in the world of manufacturing 

and, of fashion, such as XPP Seven and Ambria, the MinervaHub Group represents the first industrial re-

alty specialized in finishes and materials for high-end products. What we like to define as "beautiful and 

well made in Italy".

The Group comes to life in a historical period of transformation, an element that has offered us the great 

opportunity to immediately design a business model that places sustainability at the heart of the strategy.

A path initiated by the companies of the Group even before the birth of this platform. In fact, this Sustain-

ability Report, referring to 2021, is a fundamental first step in communicating to our stakeholders where 

we are starting from. A crucial aspect that will allow us to measure, year after year, our progress also in 

the ESG area.

As evidence of our strong commitment to sustainability, at the 

beginning of 2022 we also defined a detailed multi-year action 

plan that will lead us to align our processes and strategy with 

corporate sustainability best practices, in line with increasingly 

demanding expectations of our customer and consumers.

The plan, which has a time horizon of three years, embraces 

the most relevant areas for our business, such as the impact 

on climate and the assessment of climate risks, the protection 

of biodiversity and animal welfare, sustainability and circularity 

of materials, responsible use of water and chemicals and re-

sponsible management of the supply chain. To date, we have 

already started building this ambitious path, completing im-

Matteo Marzotto 
The President 

portant steps such as analyzing the Carbon Footprint of our organization to understand how and where to 

reduce our emission impact. We have also started preparing policies aimed at promoting social inclusion 

within our companies and complying with the highest standards with respect to the transparent and re-

sponsible breeding of animals in our supply chains, aspects of fundamental importance in which we will 

continue to invest.

MinervaHub inherits an extraordinary heritage of manufacturing excellence at the service of creativity 

which makes us a point of reference for Made in Italy for many important luxury and top end fashion 

brands. The unparalleled wide range of artisan skills, powerfully combined with a never-ending             tech-

nological innovation, characterize all the companies of the Group. Technical skills, creativity, flexibility, and 

diversification of productions are the strengths of MinervaHub which are combined with our strong eco-

nomic commitment to social and environmental responsibility. Our aim it is being able to do it with re-

spect for our planet and our people in the awareness that will be done only by co-operating with all our 

stakeholders, as always.

We are therefore proud to present you the first MinervaHub sustainability report, the beginning of a dialogue 

that we are sure will lead us to build and grow a new system of values together.
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This document is the first Sustainability Report (hereinafter also the "Report") of the MinervaHub Group, 

formerly known as the XPP Seven Group (hereinafter also the "Group" or "MinervaHub" or "MinervaHub 

Group") and was drawn up reporting a selection of "Global Reporting Initiative Sustainability Reporting 

Standards” (hereinafter also "GRI Standards") defined by the Global Reporting Initiative (GRI), as indicated 

in the "GRI Content Index” table, which is used to highlight the coverage of the GRI indicators associated 

with each sustainability issue reported in this document.

The information contained in this Report, which is annual, refers to the year 2021 (from 1 January 2021 

to 31 December 2021). The MinervaHub Group has applied the principles of accuracy, balance, clarity, 

comparability, completeness, sustainability context, timeliness and reliability, in accordance with the GRI 

Standards and considering the Group's impact in the broader context of sustainable development. 

Definition of the material issues was carried out through the first materiality analysis of the MinervaHub 

Group which included the direct involvement of the Group, as detailed in the paragraph 5.5.2 “The MinervaHub 

Sustainability Report: identification of stakeholders and materiality matrix". The same paragraph also 

provides a description of the main stakeholders of the Group, including their expectations regarding the 

sustainable management of the business of the group.

The perimeter of data and economic information corresponds to that of the Consolidated Financial State-

ments of the MinervaHub Group as of 31 December 2021, then called the XPP Seven Group.

The perimeter of social and environmental data and information includes all the fully consolidated companies 

within the Consolidated Financial Statements of the MinervaHub Group as of 31 December 2021, then 

called the XPP Seven Group.

Any exceptions to the reporting perimeter are appropriately reported in these financial statements.

In particular, it should be noted that as of 31 December 2021 MinervaHub S.p.A. was named XPP Seven 

S.p.A. and controlled, directly and indirectly, the following companies:

• Conceria Zuma Pelli Pregiate S.r.l; 

• Just Gators Inc.;

• Koverlux S.r.l.;

• Quake S.r.l.;

• SP Plast Creating S.r.l.;

• Res Olefine S.r.l.

It should be noted that the data of the companies SP Plast Creating S.r.l. and Res Olefine S.r.l., acquired 

on 27 May 2021, were consolidated for the entire reporting year 2021 (starting from 1 January 2021), 

with the exception of the economic data reported in the calculation of the economic value generated and 

distributed, for which these companies were consolidated from the acquisition date.

There were no further changes to the size, supply chain and ownership structure of the Group during the 

year.

However, it should be noted that on 1 June 2022, the merger by incorporation (approved by the corporate 

bodies on 27 April 2022), pursuant to Art. 2501-ter of the Italian Civil Code, of the company Ambria Holding 

S.r.l. (hereinafter also "Ambria") with MinervaHub S.p.A. became effective.  Following this operation, XPP 

Seven S.p.A took the name of MinervaHub S.p.A and the subsidiaries of Ambria Holding S.r.l., Galvanica 

Formelli S.r.l, Zeta Catene S.r.l and Ma.Gui. S.r.l. (hereinafter also "former Ambria Group") became part of 

the MinervaHub Group.

As the merger took place after the reporting date of these financial statements, data and information relat-

ing to the companies of the Ambria Group are not subject to consolidation. However, the main information 

relating to sustainability is provided, regarding the 2021 reporting year, as better described in the chapter 

5 “The MinervaHub Group”.

In order to guarantee the reliability of the data, the use of estimates has been limited as far as possible 

which, if present, are based on the best available methodologies and appropriately indicated in the text.

On 29 November 2022, the Board of Directors of MinervaHub S.p.A. approved this Sustainability Report, 

including the materiality matrix reported within it.

The Financial Statements were subject to a conformity assessment ("limited assurance engagement” 

according to the criteria indicated by the ISAE 3000 Revised principle) by Deloitte & Touche S.p.A. which 

issued a specific “Independent Auditor's Report”, included in this document.

This Sustainability Report is also available to the public at the web address: https://www.minervahub.it.

For any information relating to this document, please contact sostenibilita@minervahub.it.

2. Methodological note

6
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3. Group performance
    highlights in 2021

EMPLOYEES
278

CASES OF DISCRIMINATION
0

PERMANENT EMPLOYEES
90%

WOMEN OUT OF TOTAL EMPLOYEES
51%

(Accident and hours worked ratio multiplied by 1,000,000)
 RATE OF WORK-RELATED INJURIES
5.1 

TONS DI CO2
(equivalent of direct and indirect emissions from electricity)

2,9K

OF WASTE SENT FOR RECOVERY
85%

MEGALITERS OF WATER WITHDRAWAL
24.6

ELECTRICITY FROM CERTIFIED RENEWABLE SOURCES
40%

CORRUPTION CASES
0

OF THE GENERATED VALUE DISTRIBUTED TO THE STAKEHOLDERS
81%

OF PURCHASES FROM LOCAL SUPPLIERS
89%

MINERVAHUB Sustainability Report 2021
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4. Th e sustainable fashion revolution

The fashion sector, including the entire world of luxury, most commonly 

identifi ed in the phrase "Fashion & Luxury”, is among the fi rst and 

main sectors to have undertaken a collective path towards a more 

sustainable model.

In this direction, national and international organisations are pre-

paring guidelines and regulations in order to review the production 

processes of the Fashion & Luxury sector, aiming to mitigate its 

impacts in the Environmental, Social and Governance fi eld (hereinafter 

"ESG"). In fact, the sector produces signifi cant impacts in terms of 

sustainability, both from a social and environmental point of view.

As of 2018, greenhouse gases (hereinafter also "GHG") related to 

the fashion sector amounted to 2.1 billion tons, approximately 4% 

of total global emissions, equivalent to the sum of GHG emissions 

of France, Germany and the United Kingdom. With the measures 

currently being adopted and with the growth rates estimated for 

the next decade, this quantity could rise to 2.7 billion tons per year 

in 2030. 

The length and the complexity of the supply chains also highlight 

great diffi culties in terms of the traceability of raw materials. This 

limits the visibility of the current features of the processes at the 

different levels of the value chain, from carbon footprint (approxi-

mately 70% of the GHG emissions associated with the sector in fact 

stem from the production, preparation and processing of materi-

als)  to the respect for human rights of workers, from the treatment 

of animals involved in a number of production lines to the consump-

tion of resources for the production of certain textile fi bres.

ant coalitions of companies, also supported on certain occasions 

by governments, address these critical issues by defi ning rules and 

objectives to encourage commitments by individual organisations. 

Among these, the Fashion Pact and the Global Fashion Agenda 

have assumed considerable importance also thanks to the main 

groups and brands in the sector having joined these coalitions. In 

any case, a common approach is a strong focus on the value chain, 

an essential element to address the transition effectively and to 

generate a concrete impact.

Even in terms of regulation, the last few years have represented a 

period of sudden evolution for the fashion sector. Europe, in par-

ticular, has identifi ed this sector as central to its long-term strategy 

towards a sustainable development model, defi ning precise lines 

of action to promote its evolution.

Of course, these interventions are also being reflected in national 

regulatory frameworks. In Italy, an important development for the 

textiles sector driven by the legislator in receipt of the European 

guidelines concerned the end of life of textile products and the 

management of related waste, anticipating the adoption of sepa-

rate collection for textile waste as of 1 January 2022 (expected in 

the EU for 2025).

Furthermore, a decree should shortly enter into force aimed to establish 

the system of extended responsibility for the textile sector (or EPR 

- Extended Producer Responsibility) which consists of extending 

the responsibility of the producer of the goods to also take charge 

of the product once it has reached the end of its life cycle, with the 

obligation to reach certain percentages of recovery and recycling 

of the materials present.

Sustainability Report 2021
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The Fashion Pact is a coalition of 
companies from the fashion and tex-
tile industries worldwide which also 
includes, among others, suppliers 
and distributors in the sector.

This initiative was initiated by the 
French president Emmanuel Ma-
cron, who attributed François-Henri 
Pinault, president and CEO of the 
Kering Group, the task of defi ning the 
objectives and bringing together the 
"coalition" aimed at strengthening 
the sector's commitment to protect 
the planet. 

The objectives of the agreement are 
based on those of the Science-Based 
Targets (SBTi) initiative and, in par-
ticular, envisage reviewing produc-
tion processes and reducing the im-
pacts of the sector, focusing on three 
key issues: fi ghting global warming, 
restoring biodiversity and protecting 
the oceans.

The push to establish the Pact stems 
from the awareness that the fashion 
industry is one of the largest, most 
dynamic and influential in the world, 
with an annual turnover of 1.5 trillion 
dollars and, at the same time, being 
one of the sectors with with the most 
substantial impact in terms of sus-
tainability.

SCIENCE-BASED TARGETS
The defi nition of Science-Based Tar-
gets allows organisations to align 
their sustainability strategy with 
scientifi c goals and differs from the 
defi nition of traditional emission re-
duction targets in that it relates to 
longer-term and more challenging 
goals.

NET ZERO STANDARD
On 28 October 2021, the SBT Initia-
tive released the fi rst science-based 
framework for net-zero objectives for 
the corporate sector.

La GLOBAL FASHION AGENDA is one 
of the main forums dealing with the 
sustainability of the fashion sector 
and aims to mobilise and lead the 
fashion industry to take bold and 
urgent actions in the area of sus-
tainability. On a yearly basis it iden-
tifi es the most urgent issues and the 
greatest opportunities for social and 
environmental impact, encouraging 
the leaders of the industry to act. 
The Fashion CEO Agenda 2021 has 
identifi ed 5 priority areas: respect 
and safety in the workplace, fair pay 
systems, circularity, the effi cient use 
of resources and the responsible 
choice of materials.

The European Green Deal, the Circular Economy Action Plan and the Industri-
al Strategy identifi ed textiles as a priority sector where the European Union can 
pave the way towards a circular and carbon-neutral economy, announcing the 
introduction of an EU strategy in the textile sector. The EU Textile Strategy aims 
to establish a comprehensive framework to create conditions and incentives to 
stimulate competitiveness, sustainability and resilience of the EU textile sector. It 
also aims to ensure the sustainable recovery of the textile industry from the crisis 
following the growth of the COVID-19 virus, making it more competitive by apply-
ing the principles of the circular economy to production, products, consumption, 
management of waste and secondary raw materials and by directing investments 
towards research and innovation.

The main strategic actions are as follows:
• Encourage sustainable investments, in particular in production processes, in 
design, in new materials, in new models of business and in infrastructures and 
capacities;
• Support technologies, including through digitisation, to contribute to the digital 
and green transition;
• Set goals to signifi cantly increase reuse and recycling;
• Identify specifi c and horizontal actions for the textile sector along the entire 
value chain, to make the textile ecosystem suitable for the circular economy;
• Drive extended producer responsibility (EPR) and implement the legal obliga-
tion to introduce the separate collection of textile waste by 2025. 

Respectful and
secure work
environments

Better wage
systems

Circular
Systems

Effi cient
use of resources

Smart
material 
choices

(1) McKinsey, Global Fashion Agenda, Fashion on Climate – How the fashion industry can urgently act to reduce its greenhouse gas emissions, 2020.

(2) Ibidem
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5. The MinervaHub Group

The MinervaHub Group was founded in 2019 with the name XPP Seven on the initiative of Xenon Private 

Equity with the aim of creating a platform for the aggregation of Italian companies of excellence specialised in 

finishes and materials for the Fashion & Luxury sector, grouped under the control of the holding company then 

called XPP Seven S.p.A..

As reported in chapter 2 "Methodological note", as at 31 December 2021, the Group consists of the 

following companies:

• MinervaHub S.p.A., then named XPP Seven S.p.A., parent holding company;

• Conceria Zuma Pelli Pregiate S.r.l., a company specialised in the production and distribution of fine 

leathers based in Castelfranco di Sotto (PI), (hereinafter also "Zuma" or "Zuma Pelli Pregiate”);

• Just Gators Inc. (hereinafter also "Just Gators"), an alligator farm located in the USA in Houma (LA);

• Koverlux S.r.l. (hereinafter also "Koverlux"), a leading company offering finishing and processing services, 

mainly by painting and lasering, for clothing accessories, leather goods and footwear for the most important 

global luxury brands;

• Quake Srl (hereinafter also "Quake"), specialising in embroidery, HF wave processing, printing, laser 

printing and other types of applications for the fashion sector;

• SP Plast Creating S.r.l. (hereinafter also "SP Plast"), acquired in 2021, a leading company in the 

transformation of plastic and thermoplastic rubber materials that controls Res Olefine Srl, a company 

active in a number of plastic processing activities.

As already mentioned above, starting from June 2022, the Group completed the merger process of the 

then XPP Seven S.p.A. with Ambria Holding Srl, controlling the operating companies Galvanica Formelli 

S.r.l., Zeta Catene S.r.l. and Ma.Gui. Srl, creating the beginning of the broader project of the Italian group 

MinervaHub, which exemplifies manufacturing excellence with its superior creativity and luxury manufac-

turing, embracing an unprecedented range of skills. MinervaHub constitutes a new presence in the indus-

trial system, not only in Italy, which combines the know-how of the best companies in the fashion&luxury 

sector in the various supply chains, with a strong commitment to production, economic, social and envi-

ronmental responsibility.

The MinervaHub Group does not limit itself to strengthening the individual production companies that 

compose it, but collaborates proactively and synergistically in order to optimise and enhance the resources 

available to the strategic functions such as research, production, marketing and commercial activities, 

being thus recognised as an interlocutor and privileged partner by the main luxury national and international 

brands.

The MinervaHub Group places shared principles such as versatility, balance, responsibility, creativity and 

craftsmanship at the centre of its core business. Promoting and enhancing Made in Italy, in particular, is the 

common factor of all the companies of the Group, a characteristic that contributes to the compet-

itiveness of its products and services.

Furthermore, the Group is constantly working on the concept of sustainable and responsible luxury, re-

designing processes and products to manage their ethical, social and environmental impact. Social re-

sponsibility is inspired by the principles of fairness and integrity, offering services with a high technical 

content without neglecting attention to every single partner. The Group, with a marked territorial vocation, is 

also committed to promoting solidarity with the local communities that host the Group’s companies and 

production sites, with the aim of increasing the positive social impact of their businesses.

The Group mainly operates in Italy and indirectly enjoys the benefits of internationalisation as the end customers 

are typically represented by companies with a high degree of internationalisation. As of December 2021, the 

Group consists of seven companies with a total of 278 employees (394 workers including temporary staff, 

internships and external collaborators).

5.1  Group Values

Figure 1 Structure of the MinervaHub Group at 31 December 2021.

100%

100%100% 100%100%

100% 100%

Just Gators Inc. Res Olefine S.r.l.
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5.1.1 Th e Group companies

Figure 2 Structure of the MinervaHub Group in September 2022.

Figure 3 Geographical location of the companies of the MinervaHub Group, formerly the XPP Seven Group, as at 31 December 2021.

1 plant 
about 2,000 mq
Rossano Veneto (VI)

2 plants 
about 8,000 mq
Grottazzolina (FM)

1 plant 
about 4,600 mq

Grumello del Monte (BG)

2 plants 
about 6,500 mq

Grumello del Monte (BG)

15

Just Gators RES olefine
Audasit

(Tallow Creek Ranch)

M I N E R V A  C O A T I N G  M I N E R V A  E X O T I C  S K I N M I N E R V A  A C C E S S O R I E S M I N E R V A  E M B R O I D E R Y

100%

100%100% 100%

At the date of approval of this report, following the merger with Ambria Holding Srl, the composition of 

the Group is as follows:

MINERVAHUB Sustainability Report 2021
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SP Plast Creating, incorporated in 1995, has twenty years of experience in the 

transformation of plastics, mold design&construction and product engineering. In 

addition to the finished product, the company provides consultancy and design ser-

vice from the very early stages of product development. SP Plast Creating boasts 

numerous types of processes ranging from component molding, direct injection, 

microinjection, 3D-HF back-molding and digital printing. Approximately 70% of the 

company's market is represented by applications for the fashion sector, while the 

remaining is represented applications for the footwear sector, with a prevalence of 

the accident prevention sector. 

SP Plast Creating fully controls the company Res Olefine, which deals with the 

molding and processing of plastic material, almost all subcontracted for SP Plast.

Zuma Pelli Pregiate was set up in 2016, within a group of companies controlled 

by A&A Pelli Pregiate. In the same year, the latter also acquired Casadacqua Pelli 

Pregiate and, subsequently, 100% of Just Gators Inc. (established in 2018). In 2019 

the companies became part of the MinervaHub Group, then called XPP Seven, and in 

2020 the company A&A Pelli Pregiate and the company Casadacqua Pelli Pregiate 

were incorporated into the company Zuma Pelli Pregiate, which therefore also ac-

quired the stake in the American subsidiary Just Gators. Inc.

Zuma Pelli Pregiate focuses its business in the processing of raw hides of crocodiles, 

alligators, pythons, lizards, hips of caiman, karungs and ostriches. With the exception 

of the latter two, processed leathers necessarily require compliance with the 

CITES (Convention on International Trade of Endangered Species or Washington 

Convention). Tradition, experience and creativity are the company’s formula for 

achieving the best quality standards of the finished product, ensuring top of the 

world excellence in the field. Zuma oversees both the processing from rawhide 

to crust (intermediate product), i.e. the actual tanning, and the final finishing one, 

after which the leather is delivered to the customer.

Just Gators Inc. is an alligator farm located in Houma, Louisiana (USA), thanks to 

which Zuma is one of the few operators to control the entire value chain of fine alli-

gator skins. Purchases from the subsidiary Just Gators account for 58% of Zuma's 

farm leather purchases and over 85% of alligator purchases. 

Koverlux is the leading company in the fashion sector for accessory surface finishes, 

specialising in engraving, marking, laser cutting, sputtering, enameling, microinjection, 

milling, diamond coating and painting. The company operates in various markets 

such as fashion accessories, costume jewellery, cosmetics, furnishing accesso-

ries, mechanics, objects, advertising gadgets, small items and industrial seals and 

boasts a solid know-how gained in over twenty years of experience.To guarantee 

the excellence of the finished product, Koverlux has developed and kept every stage 

of processing, study and production within its operations. This strategic choice is a 

guarantee of the quality of the final product and allows the customer and its repre-

sentatives to have a dedicated point of contact for the various aspects of the project 

and to maintain complete control during each phase of its development.

Koverlux places the needs of customers and the quality of individual processes 

at the centre of its values. Customers are constantly followed and accompanied 

in the creation process in the early stages, during the technical execution of the 

same and up to the generation of collections and samples of finishes exclusively 

for its customers. Each product is developed starting from the technical, aesthetic 

and mechanical requests by the customer. Following that, a sample is produced, to 

evaluate the quality and to proceed with the subsequent processing phases.

Quake is the leading company in the automatic embroidery sector, specialised for 

over 30 years in embroidery associated with multiple processes such as applications, 

printing and high frequency. The company is equipped with the most advanced tech-

nologies: there are over 30 automatic and electronically controlled machines that 

are used to operate on any material such as leather, nylon, silk, technical fabrics 

and many others for a very wide range of applications. The technical staff with-

in the company guarantees high qualitative standards, in order to competently and 

adequately respond to both market and style-related requests, to better serve its 

customers. Quake’s processes are carried out exclusively within the company and 

are constantly monitored and approved.

F A S H I O N  S O L U T I O N S

MINERVAHUB Sustainability Report 2021
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The companies of the former
Ambria Group
Today part of the MinervaHub Group, the companies previously headed by Ambria Holding Srl boast a 

range of skills and experience widely recognised in the world of craftsmanship.

Galvanic Formelli was set up in 1999 from the long-standing experience in the goldsmith sector of Franco 

Formelli and his son Alberto. The company deals with the finishing of accessories and chains, applying dif-

ferent procedures based on the requests of some of the most important and representative brands of the 

Italian and international manufacturing and fashion sector, with which it interfaces directly. The company 

also uses a three-line automatic system designed specifically for the galvanisation of chains, which has 

an internal cataphoresis and vibratory finishing department. Innovative technical solutions and the con-

stant focus on customer satisfaction have led the company to also develop an internal analysis laboratory 

dedicated to on-site and timely checks of the galvanic baths. Particular attention is paid to the certified 

thickness detection. For this reason, a measurement of the composition of the thicknesses is carried out 

with X-STRATA920 to guarantee the galvanic coatings. Furthermore, using a spectrometer, the quality of 

the colour is detected, meeting the specific requests of the customer.

Ma.Gui., acquired by Galvanica Formelli in March 2022, is a company specialised in galvanic treatments, 

which dedicates extreme care to each process and bases its relationship with the customer on precision 

and professionalism. The company mainly finishes small parts in the galvanic, cataphoresis and vibrofinishing 

departments, performing thickness and colorimetric controls on the finished product.

Zeta Catene was set up in the early ‘90s and combines manufacturing knowledge with a rare design ability 

that is not limited to producing artifacts but interprets style ideas giving them shape and consistency to 

create an inimitable metallic body. The constant attention to the needs of customers and of the market, 

combined with the experience and enthusiasm handed down to a young and dynamic team, have made 

Zeta Catene an important point of reference for the national and international high fashion sector. The 

consistent attention to research and development enable the company to create chains with innovative 

finishes and to provide the customer with a finished product that is ready for use.

As of 31 December 2021, the total workforce includes 159 persons, of which 153 employees of the 

Group, 4 temporary workers and 2 self-employed workers. The percentage of women out of the total 

of employees is 39%, (38% on the total work force) while the most represented professional category is 

that of blue-collar workers (81% of the total number of employees). Roughly 68% of all employees have 

a permanent contract, while more than 98% are employed full-time, with 2 women working part-time. In 

2021, the Ambria Group hired 47 new resources with a hiring rate of 31%, compared to 30 leaving (with 

a termination rate of 20%).

Galvanica Formelli today represents the most structured company for the management of ESG 

issues, a best practice to which the other companies of the former Ambria Group will adapt over 

the next few years through projects already planned or that are being evaluated. This transition 

is favoured by the tendency to centralise key roles and responsibilities in the field of sustainability in 

transversal figures, from issues related to the environment and health and safety to personnel 

management, which are currently managed internally by all the companies. 

The company has equipped itself with an integrated policy for quality, social and environmental responsibility, 

obtaining in 2004 the ISO 9001 certification relating to quality, as well as the SA8000 for social aspects 

in 2020.

From an environmental perspective, Galvanica Formelli is aiming at implementing and certifying its environmental 

management system according to the ISO 14001 international standard and to the European Regulation 

EMAS.

To date, Galvanica Formelli has equipped itself with a daily monitoring system of gas, electricity and water 

consumption, the starting point for energy efficiency actions. It has also launched projects to reduce the 

carbon footprint of its energy consumption, expanding the self-production of energy both through a pho-

tovoltaic system and through a cogenerator that exploits the synergies between electricity production and 

heat production, both envisaged for 2023, and by increasing the share of electricity purchased from renew-

able sources, procuring it from a company that uses 70% of energy from renewable and natural sources.

MINERVAHUB Sustainability Report 2021



MINERVAHUB Sustainability Report 2021

20 21

Table 1 GRI 201-1 Direct economic value generated and
distributed by the Group (% of values expressed in thousands of €) as at 31 December 2021. 

Table 2 Composition of the Board of Directors of MinervaHub S.p.A. at 31 December 2021.

Table 3 Composition of the Board of Directors of MinervaHub S.p.A. as of 29 November 2022

5.2 Economic performance

Analysis and reporting of the economic value generated and distributed to stakeholders allows the Group 

to highlight how the generated value is distributed to the main stakeholders and/or reinvested, in order to 

foster and pursue sustainable growth of the business.

During 2021, also thanks to the economic recovery of the the Fashion & Luxury sector driven by the strong 

demand recorded in the North American and Asian continents, the companies of the Group were able 

to consolidate and increase the growth in turnover with respect to the main international luxury brands.

The activity of the Group and its continuous interaction with the different categories of stakeholders en-

sures that the value thus generated has not only benefited the Group but has actually been reallocated to 

various stakeholders, including, for example, employees through remuneration, or suppliers through pur-

chases. In particular, from the analysis carried out, the Group distributes approximately 81% of the value it 

generates, with suppliers being the category to which the highest share of value was distributed (58%), fol-

lowed by employees and collaborators (30%). The main results of this analysis are reported below, based 

on a reclassification of the items underlying the consolidated income statement as at 31 December 2021.

As of 31 December 2021, the parent company MinervaHub S.p.A., then called XPP Seven S.p.A., is led by 

a Board of Directors, consisting of a Chairman, a Chief Executive Officer and nine directors, 45% belonging 

to the age group between 30 and 50 and 55% to the over 50 age group, including representatives of the 

shareholding structure and members of the same Group company with many years of experience in the 

sector and in-depth knowledge of the business.

5.3 Governance and control tools

2021 (thousands 

of €)

% distribution of value 
by category of
stakeholders (3)  

Value generated 64,595

Distributed value 52,439 81% % of the generated 
value, of which:

of which remuneration of suppliers 30,467 58%

of which remuneration of collaborators 15,762 30%

of which remuneration of lenders 3,186 6%

of which remuneration of the Public Administration 3,024 6%

of which shareholder remuneration - -

Retained value 12,156 19% of the generated 

value
of which amortisation, provisions and write-downs 4,424 -

Profit/loss 7,732

Board of Directors of MinervaHub S.p.A. as of 31 December 2021

President Piras Gianfranco

Chief Executive Officer Sani Marco

Director De Micco Vittorio

Director Prestigiacomo Franco

Director Calabrò Stefano

Director Mangano Danilo

Director Dolfi Andrea

Director Marchiori Claudio

Director Cerea Giuseppe

Director Benedetti Samuele

The Board of Directors that approved the Group's 2021 Sustainability Report, instead, presents the 

following composition:

MinervaHub S.p.A. Board of Directors at 29th November 2022

President Marzotto Matteo

Chief Executive Officer Casoni Marco Chiarion

Director Prestigiacomo Franco

Director Gianfranco Piras

Director Calabrò Stefano

Director Dolfi Andrea

Director Cerea Giuseppe

Director Civita Luca

Director Banfi Francesco

MINERVAHUB

(3) in line with the consolidated financial statements, the economic data of the companies SP Plast Creating S.r.l. and Res Olefine S.r.l., acquired on 27 May 2021, 

were consolidated starting from the acquisition date.
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Alongside the governing body are the supervisory and control bodies, in particular: 

• The Board of Statutory Auditors, which supervises the correct application of the laws and the Articles of 

Association and the correct administration and management of the company. The Board of Statutory Au-

ditors of MinervaHub S.p.A. consists of the Chairman of the Board, one auditor and two alternate auditors.

• the Auditing fi rm, which exercises the role of statutory auditing of accounts and is, therefore, an inde-

pendent body.

Some of the Group’s companies are also voluntarily adopting formalised governance and control tools. In 

particular, since 2018, Koverlux has been equipped with an Organisation, Management and Control Model 

drawn up pursuant to Italian Legislative Decree no. 231/2001 which, following changes in the corporate 

structure, is being updated.

This model has the role of ensuring transparent and correct management methods, regulating 

management and control rules and procedures for the prevention of specifi c types of crime, including 

corporate crimes such as corruption and conflicts of interest, health and safety crimes and environmental 

crimes. To guarantee effective application of the model, the Supervisory body (hereinafter also the "SB") 

carries out periodic checks, issuing annually the declaration relating to the progress of company activities 

and periodically informing the corporate bodies of any critical issues found and the corrective activities 

identifi ed. The SB is also the designated recipient of a whistleblowing system, an anonymous reporting 

channel relating to possible violations of the model.

Even where this tool is not present, the companies oversee the issues of compliance and, specifi cally, of 

anti-corruption through their administrative departments and with the support of external professionals. 

Most of the Group companies have set up their own Code of Ethics, which identifi es and defi nes the set 

of values and principles of conduct that the company observes in carrying out the company mission, 

identifying the operational standards and behavioural rules expected of those who work for the companies. 

For companies in possession of an organisation, management and control model pursuant to Italian Leg-

islative Decree 231/2001, this Code is an integral part of the model and its effective implementation 

is supervised by the SB.

In the course of 2021, no sanctions were applied to the Group for non-compliance with laws and/or reg-

ulations in the social, economic and environmental sectors. Finally, there were no episodes of corruption 

and legal actions for anti-competitive behaviour, antitrust and monopoly practices.

5.4 An excellence of Made in Italy luxury

As reported at the beginning of this document, the enhancement of Italian craftsmanship is a distinctive 

feature of the Group. The driving force behind the competitiveness of the individual companies is, in fact, 

expressed by the know-how, by the human heritage and by the constant search for quality that have al-

ways distinguished the processes and products offered.

The high quality standards and the ability to adapt products to customer requests, combining creativity, 

proactivity and precision, allow the companies of the Group to have the main international luxury brands 

in their customer portfolios. In addition to history and tradition, this success is ensured by structured and 

constantly evolving control processes combined with a strong focus on developing the relationship with 

the customer.

MINERVAHUB

Data privacy and protection

The companies of the Group make use of specialist consultancy to ensure full compliance 
with the privacy code and the correct processing of information. The main types of data pro-
cessed refer to the personal and salary information of employees and to the personal and 
invoicing information of suppliers. Each contract with the parties is governed by the General 
Data Protection Regulation (GDPR), current European legislation relating to confi dentiality.

For digitalized data, implementation of the GDPR requirements is promoted by the adoption of IT defence mea-
sures, supported by specialist suppliers. In particular, for the protection of sensitive employee information, 
which constitutes most of the information of this type managed by companies, at the beginning of 2022, the 
Group adopted a platform common to all companies, equipped with adequate security systems and managed 
by a single external consultant. That was a signifi cant strengthening of corporate security, as it has signifi cant-
ly limited the flow of information through other channels, such as e-mail, effectively reducing the risk of data 
loss, leakage or theft.

More generally, in most cases the IT infrastructure is internalised, with the presence in the company of servers 
equipped with continuity devices even in the absence of electricity (UPS) and backups. Some Group compa-
nies are instead adopting cloud solutions, thus outsourcing the IT infrastructure. Aspects relating to IT security 
are managed by external consultants or by specialist internal resources, who also deal with the timely updating 
of systems or the renewal of IT licences, in order to maintain an effective defence system.

Paper documentation containing sensitive information, where present, is kept under lock and key in environ-
ments with limited access by staff. In 2021, there were no cases of theft, leakage or loss of data at Group level 
and no proven reports of violation of privacy.
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5.4.1 Quality, product safety and
        customer satisfaction

In order to ensure high product quality standards, the Group makes use of targeted and consistent controls both 

on the purchased goods and on the processing phases of the product. The internal control processes 

are generally formalised in the various companies and have strategic importance within the production 

process. Specialist figures are always present, downstream and in the intermediate stages of processing and 

on the incoming materials, assigned to the sample verification of products with respect to the product 

features agreed with the customer, both in terms of aesthetics and technical performance. SP Plast has 

structured a quality management system, certified according to the international standard UNI EN ISO 

9001 relating to quality, thus supporting, in addition to the internal audits as per management procedures, 

also the periodic control of the certifying body on the adequacy of the quality processes. In addition, the 

company performs 3D inspections and scans, to study in-depth the products.

innovations in many of the Group companies witnesses the importance of product design, and not just 

execution, to achieve the success (measured in terms of reputation and loyal relationships) recognised by 

customers to the companies of the Group. Many of the Group companies are planning to define formalised 

systems for the monitoring of customer satisfaction through the structured measurement of a number of 

key indicators, such as the number and type of returns and sending out satisfaction feedback questionnaires.

Attention to the product is also essential in preventing potential impacts of Group’s products on the health 

and safety of end customers. It should be noted that the Group detected no non-compliance with the 

current legislation regarding the impact of products on health and safety that led to sanctions, fines or 

warnings by the relevant authorities.

Industrial craftsmanship

Most of the Group's processes are dis-
tinguished by the coexistence of manual 
activities that require, on the one hand, a 
high level of precision and craftsmanship 
and, on the other, operations entrusted to 
automatic or semi-automatic machines. 
Continuously growing production vol-
umes naturally require automation and 
this is also why the continuous techno-
logical updating of the infrastructures 
and equipment is a priority for all the 
Group companies. One of the most ap-
preciated strengths of the Group compa-
nies is precisely the ability to guarantee 
attention to detail and technical preci-
sion. This is made possible by the pres-
ence of numerous production steps in 
which the product is examined and pro-
cessed directly by specialist workers, of-
ten with limited support from machines, 
which means being able to limit burrs 
and defects attributable to automation.

These procedures allow the companies to intercept any 

non-conformities before final delivery to the customer, thus 

minimising the number of customer complaints and the po-

tential associated costs.

Closely related to the nature of the main reference sector of 

the Group, the second party audits operated by customers 

are, a common feature for all the companies. These audits 

include the rigorousness of the procedures as well as the 

random verification of the conformity of the products.

Quake is particularly keen to product quality control in order to 

anticipate and exclude any customer complaints. In particu-

lar, the company prepares a report at the end of the product 

processing phases that contains the various comments on the 

items subject to control considering various aspects: the 
quantity of product that is compliant and/or non-compliant and/or in storage for remaking or resto-

ration and the possible cause of the non-compliance.

Limiting customer complaints is just one of the aspects through which the Group seeks to guarantee a 

portfolio of products and processes of excellence. Proactivity is a feature historically appreciated for 

all the companies of the Group, which respond to customer requests by proposing numerous creative 

solutions for the design of the final product in order to obtain a result that best suits the individual needs 

of the customer. The presence of departments dedicated to the research of both technical and aesthetic 

5.5 MinervaHub Group's commitment
     to sustainable development(4)

Growing regulatory pressures and a sector that is increasingly keen to ethical, social and environmental 

impacts have pushed companies to revolutionise their production model from a sustainability perspective. 

In this context, the Fashion & Luxury sector, as described in the chapter 4 “The sustainable fashion revolution” 

is one of the most active. The MinervaHub Group has decided to undertake an ambitious evolution path 

towards a model of business that is increasingly sustainable, defining and formalising a multi-year sustain-

ability strategy. Control of the supply chain of raw materials, responsible production processes and the use 

of renewable environmental resources are elements on which the MinervaHub Group has chosen to focus 

in order to contribute, together with the supply chain and the major fashion brands, to the transition towards 

a responsible production system.

Confirming its commitment to sustainability, the MinervaHub Group has:

• drafted an Action plan, the so-called Environmental, Social and Governance Masterplan (hereinafter "ESG 

Masterplan"), which contains the main steps towards the creation of sustainable fashion, which fosters a 

culture of sustainability and acts as an accelerator for the various lines of development identified;

• preparation of the first Sustainability Report, within which reporting the main performance of the Group 

in the ESG area.

MINERVAHUB

(4) The perimeter of the action plan includes both the companies of the former XPP Seven Group and the companies of the former Ambria Group.
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5.5.1 The ESG Masterplan

The actions identified within the ESG Masterplan are the result of the analysis of the main needs and 

expectations of the Fashion & Luxury sector in the field of sustainability, following the analysis of the strat-

egies of the main players in the sector and the requirements of the main fashion posters, including the 

Fashion Pact, the Global Fashion Agenda and the Fashion on Climate. The structuring of the ESG Master-

plan also took into consideration the main requests and expectations of the Group’s customers, which are 

represented by large Fashion & Luxury national and international groups, which in turn are implementing 

important sustainability strategies. 

The preliminary analysis for preparation of the ESG Masterplan identified six main thematic areas on 

which the MinervaHub Group has planned its intervention over the next three years, in order to align itself 

with the best international practices in the sector and to establish itself as an excellence of sustainable 

production for the Fashion & Luxury sector. 

In relation to the identified areas of intervention, the activities to be pursued and the respective time 

horizons were subsequently identified and planned, on the basis of the priorities and the commitment 

required in relation to the various projects.

5.5.2 The MinervaHub Group
Sustainability Report: identification
of stakeholders and materiality matrix

The starting point of the MinervaHub Group's commitment to sustainability was the launch of ESG report-

ing, essential to undertake a conscious path and to provide a structured disclosure of its objectives and 

achievements. In this context, the Group prepared its first Sustainability Report, referring to the financial 

year ended 31 December 2021 and, therefore, relating to the companies of the then XPP Seven Group.

As a foundation for this exercise, it was considered necessary, first of all, to map the main stakeholders, 

with the awareness that identifying their expectations represents a critical success factor, especially with 

reference to the definition of the Group's development strategies. 

After the benchmarking analysis of the main players in the Fashion & Luxury sector and of the environment 

in which the Group operates, seven categories of stakeholders were identified that are key for the Group, 

i.e. individuals or groups who hold, in relation to their organisation, an interest influenced or potentially 

influenced by the Group’s activities. This mapping formed the basis of a path that will see the Group's 

active involvement vis-a-vis the various categories of stakeholders in order to integrate their needs and 

expectations into its ESG strategy.

Figure 4 Main thematic areas of action of the ESG Masterplan.

Figure 5 The key stakeholders of the MinervaHub Group.
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This mapping was essential also for the subsequent identification of the most relevant issues for the 

Group and for its stakeholders, issues that represent the most significant impacts by the Group on the 

economy, on the environment and on people. During this process, all the main steps of the Group's value chain 

and the most significant impacts related to them were considered, including the impacts on human rights. 

With regard to the issue of human rights, it should be noted that the Group concentrates almost all of 

its production activities in Italy, while its supply and sub-supply chain is located in various countries, 

including in non-European ones. In this regard, also in consideration of the impacts related to this issue 

potentially associated with the supply chains of the Fashion & Luxury sector, the MinervaHub Group has 

defined, as part of the ESG Masterplan, numerous projects in order to make its controls more effective. 

For example, the Group will adopt, among others, the policy of Diversity&Inclusion, the Charter of supply 

chain sustainability values, the human rights policy, the ISO 45001 certification for all companies and will 

extend the SA8000 certification, already in place for Galvanica Formelli.

The definition of a subsequent materiality matrix, which orders the identified issues by relevance, means 

being able not only to prepare a sustainability report focused on the most relevant aspects for the Group 

but also allows the identification and prioritisation of any future development areas, especially with reference 

to the expectations of the stakeholders.

For this exercise, a benchmarking analysis was performed which firstly considered the macro-trends of 

the market on the basis of a panel of 120 companies in the consumer goods sector, and, subsequent-

ly, a sample of 23 industry organisations relating to Fashion & Luxury, including the main customers 

and peers, as well as virtuous examples in the field of corporate sustainability. This analysis allowed to 

evaluate the issues most focused on by the market in the ESG field, based of the most up-to-date pub-

lic information. The identified issues were examined with regard to the specific activities of the Group 

and submitted to the vote of a working group transversal to the companies and consisting of the senior 

management and the first managerial lines of the same during a dedicated workshop. This workshop 

was aimed to cross-reference the results of the analysis with the main instances detected over time by 

the various companies and by their suppliers, customers and by other key stakeholders, assessing at the 

same time the potential impacts suffered and generated by the Group with reference to the issues identi-

fied. Participants were then asked to assess the relevance of these issues both from the point of view of 

Group’s stakeholders and of the Group itself.

The Group identified 19 relevant issues, of which Quality, Product Safety - with a focus on Made in Italy - 

Customer satisfaction and Health and Safety at work were considered the most relevant.

A detailed description of the material issues identified for the MinervaHub Group is provided in the "Annexes" 

section of this document.

Figure 6 - The materiality matrix of the MinervaHub Group
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6. Human resources within the Group

Ensuring a safe and inclusive working environment that prioritises the well-being and personal and professional 

growth of people is an essential element for the collective success of the Group.

At 31 December 2021, the Group, with reference to the perimeter of the then XPP Group, had a total workforce 

of 394 workers, of which 278 employees.

Most employees refer to the professional category of workers (approximately 77% of the total), as a 

consequence of the predominantly artisanal nature of the company's business, with permanent contract 

(roughly 90% of the total) and full time (around 91% of the total). In 2021, the Group did not resort to in-

termittent (or "on-call") work.

The Group also makes use of temporary workers, mainly employed in the production activities, divided 

equally between women (51%) and men (49%), on collaboration contracts for management positions, and 

internship contracts, with a training vocation.

Il 96% of the Group's employees are covered by collective bargaining, attributable to the following Na-

tional Collective Labour Agreements (hereinafter "CCNL"): Textile, Clothing, Fashion; Private Metalworking 

Industry and Plant Installation; Tanning industry; Rubber, Plastic, Industry. The employees not covered by col-

lective bargaining are represented by the Just Gators personnel, whose legal system of reference does 

not provide for this institution.

Below is a breakdown of the employees and non-employees.

The data relating to personnel management are monitored by the Group with the support of an external 

Italy Men Women Total

Permanent 115 125 240

Temporary 13 14 27

Total for Italy 128 139 267

United States Men Women Total

Permanent 9 2 11

Temporary - - -

Total United States 9 2 11

Total Italy and the USA 137 141 278

Italia Men Women Total

Full time 125 118 243

Part time 3 21 24

Total for Italy 128 139 267

United States Men Women Totale

Full time 9 2 11

Part time - - -

Total United States 9 2 11

Total Italy and the USA 137 141 278

Non-employee workers Men Women Total

Temporary workers 51 54 105

Trainee 1 - 1

External collaborators 10 - 10

Total 62 54 116

company, which, starting from the beginning of 2022, assists in the monitoring activities for all the com-

panies. In the context of "one company", the Group has, in fact, opted for the unification of the monitoring and 

archiving systems, facilitating the collection and analysis of data, through an online platform through 

which employees will be able to access and trace all the information relating to their contractual position.

From a management point of view, the various aspects relating to personnel including the selection pro-

cess, the management of administrative procedures, training and listening to employees, are entrusted to 

figures belonging to the administrative departments of the various companies.

Table 4 GRI 2-7 Total number of Group employees broken down by type of contract,
gender and geographical area as at 31 December 2021 (headcount).

Table 5 GRI 2-7 Total number of employees, and a breakdown of this total
by gender and by region as at 31 December 2021 (headcount)

Table 6 GRI 2-8 Total number of workers who are not employees and whose work is controlled by the Group,
brokendown by type of contract and gender as at 31 December 2021 (headcount)
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6.1 Inclusiveness and attention
     to people
T he MinervaHub Group is committed to making the workplace a place of well-being for the worker. In 

addition to the welfare initiatives envisaged by the respective national collective bargaining agreements, the 

Group companies pay attention to the different needs of workers, also through initiatives such as remote work, 

compatibly with the characteristics of the task being performed. The key point of the Group's approach 

in this sense is the commitment to promoting inclusiveness, personal and professional growth and the 

absence of any type of discrimination. Precisely for this reason, the Group has decided to formalise and 

standardise this commitment into one policy dedicated to the issues of diversity and inclusion.

In addition to the canonical reporting channels provided for in the companies already equipped or which 

are adopting an organisation, governance and control model pursuant to Italian Legislative Decree 231/2001, 

such as the whistleblowing one currently envisaged in Koverlux, it should be noted that the companies 

strive to encourage dialogue with workers and promptly intercept any need. Quake, for example, has 

The Diversity&Inclusion policy of 
the MinervaHub Group

In May 2022, as part of the ESG 
Masterplan described above, the 
Group started the process of de-
fining and formalising the Diversi-
ty & Inclusion policy (hereinafter 
also "D&I").

This policy will be applied to all 
the companies of the Minerva-
Hub Group and will contain the 
key principles of conduct in order 
to allow all the persons of the 
Group to operate in an inclusive 
and tolerant environment.

set up a "mailbox" - the Anonymous Dialogue Box - in which all 

employees can freely insert anonymous messages to report any 

cases of harassment, abuse, corruption and illegal behaviour, as 

well as suggestions, ideas, solutions and proposals for improve-

ment. All Group companies promote the possibility of conducting 

on a regular basis one-to-one interviews between the employee 

and their reference manager to monitor staff satisfaction and to 

collect any feedback.

In particular, it should be noted that in 2021 no episodes of 

discrimination were detected or reported through the specific 

channels at the companies of the Group.
At 31 December 2021, the Group, with reference to the perimeter 

of the then XPP Group, employed 137 men and 141 women, with 

a prevalence in the age group between 30 and 50 years (52%). 4% of 

Employees 
(5)

<30 years 30-50 years >50 years Total

Men Women Men Women Men Women

Managers - - 1 - 1 - 2

Executives (6) - - 1 - 1 - 2

White-collars 4 9 18 22 3 4 60

Blue-collars 33 26 54 50 21 30 214

Totale 37 35 74 72 26 34 278

The nature of the activities carried out and the high standards of the Group require specific technical skills 

that make the search for and selection of personnel a focal point for company growth.

External companies support the search for new talent, both for direct recruitment and for temporary work-

ers. Instead, for highly specialist personnel the selection process is managed directly by the company's senior 

management.

Hires Italy (7) <30 years 30-50 years >50 years Total

Men 4 12% 7 10% 3 12% 14 11

Women 6 18% 12 17% 5 15% 23 17%

Total for Italy 10 15% 19 14% 8 13% 37 14%

Hires United 

States

<30 years 30-50 years >50 years Total (8)

Men 2 50% - - - - 2 22%

Women 1 100% - - - - 1 50%

Total

United States

3 60% - - - - 3 27%

Total Italy and 

the USA

13 18% 19 13% 8 13% 40 14%

Table 7 GRI 405-1 Total number of Group employees broken down by professional category,
gender and age group as at 31 December 2021 (headcount).

(5) Since the US legal system does not provide for the same labor law characteristics as the Italian legal system, the employees of Just Gators have been divided into 

the various professional categories on the basis of contractual characteristics and tasks performed similar to the categories envisaged by the Italian legal system.

(6) Although formally classified as "Employees", in line with the reference CCNL, these employees are similar to the category of "Managers" due to contractual 

characteristics.

(7) To cope with peaks in demand relating to some production activities, the Group resorts to seasonal work. Therefore, the hirings and terminations of 2 workers of 

the SP Plast company attributable to this category who, due to the nature of the employment relationship, had a stay within the Group of less than three months, were 

excluded from the calculation of the total hiring and termination, in order to ensure a more realistic representation of the aforementioned indicators at Group level.

(8) The hire and termination rates are calculated by dividing the total number of hires and terminations in the year by individual professional category and gender and 

the total number of employees for the corresponding subdivisions as at 31 December 2021.

Table 8 GRI 401-1 Number and rate of hires of the Group, broken down by gender and age group in 2021.

employees belong to protected categories. The composition of personnel at the level of individual companies 

in terms of gender diversity is greatly influenced by the type of work performed by each company.
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Turnover <30 year 30-50 years >50 years Total

Men 6 16% 15 20% 2 8% 23 17%

Women 8 23% 18 25% 3 9% 29 21%

Total 14 19% 33 23% 5 8% 52 19%

In 2021 the Group took on 40 new resources, of which 37 in Italy and 3 in the United States, for a total 

hiring rate of 14%, while, in the same period, the exits numbered 52, all in Italy, with an overall turnover 

output of 19%. The majority of entries and exits are concentrated in the age group between 30 and 50 

years of age, with approximately 48% of total hires and 63% of terminations.

The hiring of new resources therefore requires a large investment on the part of the individual com-

panies, especially considering the substantial training that is immediately provided to the new employee. 

The training of resources in fact constitutes a constant throughout the professional relationship, and not 

only in the insertion phase. In addition to the training required by law, various technical training courses 

are in fact provided for correct use of the machines and for the acquisition of manual and design skills, 

which are constantly evolving, essential requirements for the Group's “industrial craftsmanship”.

 

In 2021, the total employee training hours were 1,622 
(9)

, with an average of approximately 7 hours per 

capita.

Average hours of training per 

year per employee employee

Men Women Total

Managers - - -

Executives - - -

White-collars 9.5 2.0 4.8

Blue-collars 11.0 4.9 7.7

Totale 10.6 4.2 7.1

6.1.1 Occupational health and safety

All the companies of the MinervaHub Group undertake to adopt every measure to improve the safety of 

the workplace, going beyond compliance with the current legislation on the subject. It is with this in mind 

that since 2019 the Group has invested heavily in improving the safeguards for safety and environmental 

issues, also thanks to the support of first-rate consultancy firms. This attention is also demonstrated by 

the objective included in the ESG Masterplan to implement, for the entire perimeter of the MinervaHub Group, 

environmental management systems that are compliant with the international standard ISO 45001 and to 

obtain the related certification, already expected by 2022 for SP Plast..

In particular, the Group has equipped itself with the most modern processing systems, limiting the main 

risks also through the adoption of specific personal protection equipment (PPE) for the various activities.

SP Plast's ISO 45001 
certification

In addition to the consolidated 
practices and the constant sup-
port of external professionals 
in verifying and improving the 
safety of the environments, SP 
Plast has decided to combine a 
process of formalisation of pro-
cedures in compliance with the 
international standard ISO 45001 
on health and safety in the work-
place, whose certification is ex-
pected by 2022.

In compliance with current legislation, the companies of the Group 

have appointed a Head of the Prevention and Protection Service 

(hereinafter also "RSPP"), external to the company, a Workers' 

Safety Representative (hereinafter also "RLS"), responsible for 

collecting and discussing with the Employer and with the RSPP 

requests from personnel on safety issues, and a company doctor 

who periodically visits and analyses workers also in relation to the 

type of activity carried out. In particular, companies that provide 

for the handling or possible disposal of harmful material, such as 

for production lines that use paints or solvents, carry out additional 

checks on the health of workers as well as environmental sampling 

Table 9 Number and rate of terminations of the Group, broken down by gender and age group in 2021.

Table 10 GRI 404-1 Number of average hours of training provided to Group employees in 2021,
broken down by professional category and gender.

(9)The data perimeter excludes Zuma and Just Gators companies.

(10) The injury rates are calculated by multiplying the ratio between the number of injuries and hours worked by 1,000,000.

to verify the healthiness of the workplace. Also thanks to the correct positioning of extractors and chim-

neys, concentrations of pollutants were detected that are well below the thresholds of attention provided 

by the legislation. In any case, the companies identify, map and define measures for the mitigation of 

risks related to work activities within the appropriate Risk Assessment Documents (DVR), prepared for the 

various systems on the basis of operational specificities, while for the personnel of third-party companies 

that operate in the Group's workplaces, where required, Consolidated Documents for the Assessment of 

Interference Risks (DUVRI) are regularly prepared to identify and mitigate the related safety risks

In 2021, with reference to the perimeter of the then XPP Group, the number of accidents at work among 

employees was equal to 2, both minor injuries, with a rate of 5.08 
(10)

.  There were no serious or fatal 

injuries.
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Management of the Covid-19 pandemic

With the exception of a short period in 2020, the health emergency from Covid-19 has never stopped the activities 
of the Group, which has implemented a rapid, effective and safe response to the emergency. The companies imme-
diately complied with all the legal requirements, forming specific Committees, still operating in various companies, 
and implementing the necessary prevention measures, including temperature detection for workers at the entrance, 
shifts designed to limit interpersonal contacts and the use of masks, still in force in all plants. The monitoring also 
through free swabs provided to personnel did not reveal any outbreaks at the companies.

Number and rate of recordable 

work-related injuries (11)

Number Rate

Recordable work-related injuries (12) 2 5.08

of wich serious (excluding fatalities) - -

of which fatal - -

Hours worked 393,380

7. 7 Responsible management of
      the supply chain
An element of particular importance for an effective sustainability strategy, especially in the sector of 

Fashion & Luxury, concerns the management of the supply chain. The complexity and length of the supply 

chain can, in fact, constitute obstacles to the full control of the impacts related to a given production.

The MinervaHub Group places at the centre of its strategy the offer of products and processes of excellence, 

therefore the prevailing criterion in the choice of suppliers is linked to the quality of the material and of the 

workmanship. However, as described below, it is working to ensure its clientèle greater transparency and 

traceability of suppliers on a broader spectrum of ESG issues.

In 2021, the main purchase category among the operating expenses of the MinervaHub Group, then 

called the XPP Seven Group, in terms of value was represented by raw material, mainly attributable to 

leathers, plastics, yarns, chemicals, metals and paints, and third-party processing, while the remaining catego-

ries included services, involving consultancy and energy procurement, finished products, semi-finished 

products and packaging. Although the majority of the Group's supplies come from local companies  

(89%) 
(13)

 and often from territorial businesses with which the companies have direct relations, some 

products have more complex supply channels and are also linked to non-European countries. 

The traceability of exotic leathers and the Zuma “Blockchain” project

The procurement of some species of exotic animals involves several steps, from the collector or the hunt-
er, passing through the breeding, the slaughterhouse and any tanneries and intermediaries, which make full 
traceability of the impacts more complex. On this latter point, important assistance comes from the fact that 
the market for protected species hides is regulated by a specific international convention, the "Convention on 
International Trade in Endangered Species" (CITES), which states that their export or import is subject to the 
obligation to obtain CITES import and export certificates from the competent authorities (for example, in Italy, 
the division of carabinieri which absorbed the former forest ranger), after verifying the documentation required 
for that product. In general, national and international regulations are usually very restrictive on the export and 
import of “CITES leathers” and the control of the completeness and accuracy of the documents and certifica-
tions required by the regulations is the starting point for the Group.

However, in recent years Zuma has sought to increase the traceability of its raw materials beyond the documen-
tary requirements and controls required by law.

In 2018 the company acquired the Just Gators alligator farm, certified International Crocodilian Farmers Asso-
ciation (ICFA), standard for the sustainability of alligator and crocodile farms and related productions, thanks to 
which it is able to directly control 58% of the raw material of breeding in input.
For all the supplies, however, the company has for months been using the design of a tracking system based 
on blockchain which aims to monitor at each step along the supply chain all the information necessary to have 
clear visibility on the origin, processing and treatment of hides and animals along the value chain. The aim is, 
initially, to monitor all the steps of the supply chain upstream and downstream and, finally, to be able to mark 
each finished product with a "tag” that makes certified information on the production and manufacturing pro-
cess available to the customer. To date, the company is testing the beta version of the application, with the aim 
of defining the final software by 2023.

Table 11 GRI 403-9 Number, rate of accidents at work and hours worked by Group employees in 2021.

(11) The data perimeter excludes the Just Gators company and refers to Group employees. The Group will evaluate the possibility, in the coming years, of integrating 

the data relating to workers who are not employees but whose work and/or workplace is controlled by the Group.

(12) Work-related injuries resulting in any of the following: death, days absent from work, limitation of job duties or transfer to another job, medical care beyond first 

aid or unconsciousness, major injury, or illness diagnosed by a physician or by another licensed healthcare provider, even if it is not the cause of death, days off work, 

limitation of job duties or transfer to another job, medical treatment other than first aid, or unconsciousness. Accidents while traveling are excluded.

(13)The perimeter of the data relating to the proportion of expenditure on local suppliers excludes the Justa Gators Company. The division between local and 

non-local expenditure was made considering the registered office of the purchasing company. In particular, purchases from suppliers having their registered office 

in the same country as the purchasing company, i.e. Italy, are considered as local.
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Offering your customers a product whose impacts are monitored 

and constantly reduced therefore means also having a certain degree 

of control over the supply chain. For this reason, in addition to indi-

vidual initiatives for greater traceability of raw materials, in 2022, as 

part of the ESG Masterplan, the MinervaHub Group planned to un-

dertake the project 4sustainability® TRACE, aimed at mapping and 

qualifying its supply chain by verifying its environmental and social 

sustainability credentials and aiming towards defining a sustain-

ability rating of its suppliers. As part of the project, the MinervaHub 

Group is also working on a "Charter of supply chain 

sustainability values”, a document containing the guiding principles 

established by the Group to define sustainable processes also upstream 

of its activities. The Charter will, in particular, address a number of 

key issues, including the traceability of processes, the well-being of 

persons and social responsibility, the responsible use of natural re-

sources, the elimination of harmful chemicals, the use of materials 

with a lower environmental impact and the development of recy-

cling, reuse and eco-design.

The sharing of the supply chain sustainability values charter 

will also coincide with a first self-assessment in the field of 

sustainability for suppliers who start a new relationship with 

the MinervaHub Group: in fact, they will be sent the 4sus-

tainability®Assessment, a questionnaire relating to the six 

pillars described in the charter of values itself, on the basis 

of which the MinervaHub Group will start a preliminary moni-

toring of its supply chain.

The companies of the Group already require guarantee certifications 

in various areas, including product safety, for which compliance 

with Regulation (EC) no. 1907/2006, relating to the REACH 

legislation, is a basic requirement for the selection of suppliers. 

In addition, Zuma requires its suppliers, for the type of leathers pro-

tected by the Washington Convention, the corresponding CITES 

certification in order to safeguard endangered fauna. It also 

adopts specific audit protocols developed on the requirements for 

the LWG 
(14)

 certification, in order to oversee almost all the pro-

cesses regarding the requirements for this standard.

4sustainability®

4sustainability® is an inno-
vative implementation frame-
work and a registered trade-
mark that guarantees the 
sustainability performance of 
the Fashion & Luxury supply 
chain.
The release and maintaining 
of the brand are subject to the 
implementation of one or more 
coherent initiatives as well as 
to the compliance with rigor-
ous requirements over which 
constant monitoring is exer-
cised. Each 4sustainability® 
initiative has as its foundation 
and purpose one or more Unit-
ed Nations Sustainable Devel-
opment Goals, identified from 
among the most relevant ones. 
An assurance is performed an-
nually on each initiative of the 
framework to verify the perfor-
mance obtained, which is then 
communicated to the stake-
holders through the 4sustain-
ability® E-Report.
Adhesion to the 4sustainabil-
ity®commitment takes the 
form of the implementation 
of one or more initiatives, to 
be implemented through the 
project - built on a standard 
protocol, IT tools and dedicat-
ed guidelines - and activities 
of transversal training that pre-
cede and/or follow completion 
of the project.

8. Environmental impacts(15)

A focus on environmental impacts is an issue of increasing importance for the MinervaHub Group, 

also in view of the pace of growth in production and the consequent energy needs that make it nec-

essary to continuously monitor consumption and emissions and the related efficiency and reduction 

strategies.

Similarly to what is described in the paragraph 6.1.1 “Health and safety at work”, the MinervaHub 

Group also actively monitors the effectiveness of its management and legislative compliance approach 

for environmental issues and is committed to strengthening measures to mitigate its impacts.

This commitment is also supported by the objective, formalised within the ESG Masterplan, to implement, 

for the entire perimeter of the MinervaHub Group, environmental management systems that are com-

pliant with the international standard ISO 14001 and to the related certification, already in place for 

SP Plast

In parallel with its commitment to the environment, the MinervaHub Group has also initiated a development 

path for its climate action. In particular, also in consideration of the inherent complexity of the sectors 

in the Fashion & Luxury sector and the related exposure to climatic risks, the commitment to conducting 

a scenario analysis relating to potential risks and opportunities concerning climate change has been 

formalised according to the principles defined by the Task Force on Climate-Related Financial Disclosure 

(TCFD), which will allow the companies of the MinervaHub Group to increase awareness of their positioning 

with respect to this issue. This awareness does not only concern the potential impact of climate change 

on the Group's activities, but also the impact that the Group can generate on the climate. With this in mind, 

as better described in the following paragraphs, the companies have already launched energy efficiency 

initiatives for several years in order to reduce their greenhouse gas emissions. However, this commit-

ment was formalised and extended, for the entire MinervaHub Group, within the ESG Masterplan, which 

involves various projects to optimise the consumption and emissions of its activities. The starting point 

is the measuring of own carbon footprint, which the Group launched in 2022. This initiative will allow the 

identification of reduction objectives that can concretely contribute to the fight against climate change: 

the MinervaHub Group is, in fact, committed to setting Science-based Targets for Climate, emission re-

duction objectives based on scientific criteria in line with the climate objectives of the Paris Agreement.

(14) Leather Working Group' is a non-profit organization created with the aim of defining environmental best practices for the leather manufacturing sector and 

developing standards and guidelines for the assessment, certification and continuous improvement of the environmental performance of facilities who treat leather. 

It certifies the effort towards an ecological production and a systemic management of Quality, the Environment, Safety and Ethics, as required by market needs. The 

main areas analyzed concern the origin of the raw material, verifying whether the suppliers are in turn LWG certified; the characteristics of the tanning process; the 

management of chemical products, also in terms of storage.

(15) The perimeter of data and information relating to environmental impacts, including energy consumption, greenhouse gas emissions, water withdrawals, waste 

and materials used, excludes the company Just Gators.
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Energy consumption (GJ) 2021

Natural gas (16) 12,696

Automotive diesel (17) 2,109

Electricity purchased (18) 16,878

of which consumption from renewable sources 6,730

Self-generated electricity(19) 246
Total electricity consumption 17,125

Total energy consumption 31,930

(16) For the calculation of natural gas consumption in GJ, the calorific value declared by the individual energy suppliers was used, in particular:

0,03810 GJ/smc for Zuma

0,03884 GJ/smc for Koverlux

0,03869 GJ/smc for Quake

0,03878 GJ/smc for SP Plast

It should be noted that Res Olefine has no methane gas consumption for 2021.

(17) Fuel consumption is estimated based on the estimated annual mileage for different vehicles. To calculate the consumption of diesel fuel in GJ, the conversion 

factors reported by "NIR: ITALIAN GREENHOUSE GAS INVENTORY 1990-2019 - NATIONAL INVENTORY REPORT 2021" were used. Particularly:

- automotive diesel = 0,04278 GJ/kg

(18) For the conversion from kWh to GJ of electricity consumption, the conversion factor reported by the "UK Government - GHG Conversion Factors for Company 

Reporting - DEFRA" was used, equal to 0.0036 GJ/kWh.

(19) All self-produced energy comes from renewable sources, in particular from photovoltaic systems, and is entirely self-consumed.

Therefore, the self-produced energy sold or fed back into the grid is equal to 0 GJ for 2021.

Analysis of the organisation's carbon footprint

As part of the ESG Masterplan and in order to plan the reduction of its emission impact, the MinervaHub Group 
has launched the carbon footprint analysis process in order to monitor and report both direct and indirect 
emissions generated, also outside the Group itself. This analysis considers greenhouse gas emissions, classi-
fying them into three different types: direct emissions (Scope 1), or coming from sources owned or controlled 
by the organisation; indirect emissions of Scope 2, that is, deriving from the production of electricity, heat or 
steam purchased and consumed by the organisation; indirect emissions of Scope 3, or emissions induced by 
the Group's activity but which come from sources that are not owned or that are not controlled by the organisa-
tion. In the case of MinervaHub, the Scope 3 categories considered for the analysis were the emissions related 
to the transporting and distribution of goods upstream and downstream of the production process and to the 
products used, in particular the emissions associated with the goods purchased and the disposal of waste, 
based on the relevance of these categories for the business of individual companies.

Table 12 GRI 302-1 Total energy consumed within the Group (GJ) in 2021, broken down by energy carriers used.

4040

8.1 Energy consumption and emissions

The energy consumption and emissions of the Group are subject to periodic monitoring, both for 

management purposes and in compliance with the authorisation obligations to which the production 

plants of the companies deriving from the single environmental authorisations (hereinafter also 

"AUA") are subject. The management of monitoring tools and regulatory compliance is supported 

by external professionals and, in most of the Group's companies, supervised and coordinated by 

dedicated internal figures.

The Group companies are not energy-intensive pursuant to the Decree of the Ministry of Economic 

Development of 21 December 2017, with the exception of Koverlux, which therefore carries out an 

energy audit every four years starting from 2020. The Group's objective, also formalised within the 

ESG Masterplan, is the definition and certification of energy management systems according to the 

international standard ISO 50001.

In general, the Group's energy consumption, with reference to the perimeter of the then XPP Group, 

was around 32,000 GJ in 2021.  It is mainly attributable to electricity (approximately 54% of the total 

energy consumption), supplied by third parties, for a minority percentage, generated by photovoltaic 

systems present at the factories. To date, these systems are in operation for the companies Quake 

and SP Plast with an installed power of 88,2 kW and 10 kW respectively and a production of over 

68,000kWh in 2021, completely self-consumed; the objective of the MinervaHub Group in the medium 

term is to build photovoltaic systems in all production plants, in order to increase the percentage of 

energy autonomy from renewable sources. In 2021, 40% of the electricity purchased by the Group 

from third parties was also certified as coming from renewable sources, in particular from solid and 

gaseous biomasses, certified with guarantees of origin.

Of all the main energy efficiency initiatives, the replacement of machines with the best technologies avail-

able on the market is the most adopted solution by all the companies. For this purpose, for example, Koverlux 

is renovating its fleet, with priority attention being paid to lasers, responsible for most of the electricity 

consumption, already partially replaced with modern machines that allow a consumption equal to 2 kWh 

compared to the 12 kWh of the previous models.

In addition to being equipped with the latest generation machinery, the companies of the Group place 

innovation and quality at the centre. Most of the companies are equipped with numerically controlled robotic 

machinery, laser machines and laboratories with 3D machines for precision studies on innovative materials 

and products.

The second energy vector, in order of importance, consists of natural gas which accounts for around 40% 

of total consumption and is used for the heating of work spaces and for the operation of certain machin-

ery, including ovens for the drying phases.

MINERVAHUB
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Table 13 GRI 305-1,2 Total direct (Scope 1) and indirect greenhouse gas emissions from energy consumption (Scope 2)

of the Group in tons of CO2 equivalent (tCO2 eq).

(20) The Group's greenhouse gas emissions were calculated using the Simapro 9.3.0.3 software by applying the IPPC 2021 GWP100 V1.00 method, developed by 

the Intergovernmental Panel on Climate Change and which contains the climate change factors of the global warming potential (GWP) of the IPCC with a time span 

of 100 years. Some of the input data underlying the calculation of emissions, relating to some categories of energy consumption, are the result of estimates, as 

described in the notes relating to table 11.

(21) For Scope 2 greenhouse gas emissions, both methods envisaged by the GRI Standards were used, i.e. the "Location-based" method and the "Market-based" 

method. In particular, for the "Location-based" method, the national average emission factors for Italy were used, without considering the shares of electricity that 

were subject to tracking. For the modeling the Ecoinvent Electricity, medium voltage {IT}| module was used market for | Cut-off, U. With regard to the "Market-based" 

method, however, GHG emissions were determined by considering the specific emission factors communicated by the supplier, i.e. from the declaration of the 

energy mix for the year 2020.

GHG emissions (tCO2 eq.)        2021 
(20)

Scope 1 1,056

Scope 2 - Location-based 1,863

Scope 2 - Market-based 2,072

Total Scope 1 e Scope 2 (Location-based) (21) 2,919

Small company fleets represent the remaining 6% of total energy consumption.

The total consumption within the organisation of energy from renewable and non-renewable sources 

is shown below.

Indirect greenhouse gas emissions associated with electricity consumption constitute the main emis-

sion category for the Group. As mentioned above, the growth of activities leads to an increase in ener-

gy needs and, with it, emissions associated with production. However, these emissions do not stop at 

the direct activities of the Group, but also at the processes upstream and downstream of them. This is 

why the MinervaHub Group has decided to map its carbon footprint, i.e. calculate the GHG emissions 

associated with its value chain. Furthermore, as mentioned above, the companies are committed to 

increasingly reducing the impact associated with direct and indirect consumption from electricity sup-

ply both through energy efficiency measures and by increasing the share of electricity from renewable 

sources.

In addition to greenhouse gas emissions, companies also monitor the emissions of other pollutants pro-

duced during processing. As an obligation deriving from environmental authorisations, this measurement takes 

place yearly or, voluntarily, half-yearly. In compliance with the respective AUAs, the production plants 

are equipped with extraction systems connected to chimneys equipped with filters. For activities with 

the highest risk of emissions of harmful dust and other pollutants, including painting activities, further 

measures are taken to reduce dispersed particles such as the preparation of a double layer of water 

before the extractor. The surveys carried out on the emission points did not reveal any excesses with 

respect to the legal limits for 2021.

The Group's total greenhouse gas (GHG) emissions are shown below, with reference to the perimeter 

of the then XPP Group, for 2021. 
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8.2 Responsible use of water
      and chemicals

The use of water impacts on all the production phases of the Group but is only concentrated in certain 

specific production lines, such as the activities related to tanning. For other productions, the water is 

mainly used for washing or cleaning and for the removal of dust and particles related to painting. water 

comes from third parties.  In any case, the companies draw 75% of underground water resources (approximately 

18 megalitres in 2021), while the remaining water resources come from third parties. The total withdrawal 

of water resources amounted to 24.6 megalitres in 2021 (with reference to the perimeter of the then XPP 

Group), of which 98% from water-stressed areas 
(22).

Where possible, companies are designing systems to reduce withdrawals and to reuse water resources. 

Koverlux, for example, has established closed circuits in which water is filtered through activated carbon 

and reused in numerous cycles for processes in which water is used for the surface cleaning operations 

of semi-finished products. Against a requirement of approximately 2,000 litres per day, approximately 

7,000 litres of water associated with these processes were disposed of in 2021.

Tabella 14 GRI 303-3 Total water withdrawal by withdrawal source and the amount related toaereas with water stress.

The Group is aware that, among the most significant impacts associated with its production activity, an 

important role is played by the use of chemical products in several of its processing cycles.             

All the companies of the group use directly or indirectly chemical products and/or purchase materials 

that have in turn been chemically treated. For this reason, the MinervaHub Group not only undertakes to 

ensure that the management of chemical risk is treated in accordance with the provisions of the law, but 

has decided to undertake a more challenging path through the implementation of the project. 4sustainability® CHEM 

at its companies. The project involves the implementation of a chemical management system (Chemical 

Management) which ensures the organisation's ability to eliminate toxic and harmful substances used 

in production processes both internal and external to the company, adopting the methodology of ZDHC 

(Zero Discharge for Hazardous Chemical). The 4sustainability® CHEM Protocol ("4s CHEM “) is recognised 

by the ZDHC Foundation for the concrete implementation of the methodology defined by it for the fashion 

Water withdrawal (ML) 
(23)

All the areas Water stress areas

Groundwater 18,3 18,3

Third party water 6,2 5,8

Total water withdrawal (24) 24,5 24,1

and luxury supply chain.

By adopting the ZDHC methodology, the Group 

therefore sets itself the goal of constantly reducing 

the introduction of pollutants into production process-

es, and therefore into the environment. The majority 

of the production processes carried out internally by 

the companies of the MinervaHub Group, formerly the 

XPP Seven Group, do not provide for water discharges 

and any waste water from the processes is disposed 

of as waste. The most influential activity in this sense 

is the tanning business.  Zuma, as part of a larger tanning 

district, discharges its wastewater to the consortium 

purifier of which it is a member, which analyses and 

communicates to companies on a weekly basis the 

water returned to the water bodies with reference to 

the concentration of harmful substances, including 

which chromium. In 2021 there were no levels ex-

ceeding the legal limits in the water discharged from 

the treatment plant. From 2022 the company plans to 

integrate the controls required by current legislation 

with the voluntary testing of waste water according 

to the ZDHC guidelines, fundamental requirement for 

the implementation of 4s CHEM in order to monitor 

the presence in the wastewater of further substances 

that could be potentially dangerous for humans or for 

the environment.

MINERVAHUB

(22) Water-stressed areas are areas where the ratio of total annual water withdrawal to total available annual renewable water supply

(basic water stress) is high (40-80%) or extremely high (>80%) according to data reported by the Aqueduct Water Risk Atlas of the World

Resources Institute.

(23) The data relating to Koverlux and SP Plast were estimated on the basis of the best daily consumption relating to some months of 2021.

(24) All water samples refer to fresh water (1000 mg/l total dissolved).

Chemicals Management

The main determinant for the quality of water dis-
charges is the use and careful management of 
chemicals during the production process. As part 
of the ESG Masterplan, the Group has launched a 
process to improve the monitoring and manage-
ment of the chemicals used in the transformation 
processes by defining their management systems 
in compliance with the "Zero Discharge of Hazard-
ous Chemicals" (ZDHC) protocol.
The 4s CHEM protocol adopted by the Group as a 
protocol that implements the ZDHC methodology 
aims to guide the value chains of the fashion sector 
towards the use of increasingly safe chemical prod-
ucts and to manage them in the best possible way 
in order to limit the concentration of toxic and harm-
ful substances in water drains. The ZDHC is one of 
the most advanced and modern systems currently 
available to companies. 

The main objectives are:
• Replace/eliminate dangerous chemicals from the 
entire production chain;
• Promote safer chemistry;
• Improve chemical management through tools, 
best practices and training.

The Protocol is based on the ZDHC MRSL "Manufac-
turing Restricted Substances List", a list that details 
the chemicals that are banned or that can be used 
within certain limits at an international level, as well 
as the Chemical Management System Technical In-
dustry Guide (CMS-TIG), issued by the Foundation 
itself. In the MinervaHub Group, these substances 
are currently mostly used in tanning processes. In 
this regard, the company Zuma already adopts pro-
cedures for responsible management of the chem-
icals used, being subjected to regular audits on the 
subject both by its main customers and in the con-
text of LWG certification. Examples of such good 
practices are the adoption and regular updating of 
an inventory of the chemicals used and present in 
the company, also required by the ZDHC protocol, 
and the traceability of the batches of chemicals 
used on the various products, currently being imple-
mented in the context of the 4s CHEM project.
Although not particularly at risk as far as chemis-
try is concerned, SP Plast has also implemented 
a traceability system for the batches of chemical 
products used, currently limited only to the raw ma-
terial used.
The definition of management systems compliant 
to ZDHC requirements, expected by the end of 
2022, will also lead to the identification of a 'chem-
ical manager' who will be the internal contact per-
son for the 4s CHEM management system.
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Policy Animal Welfare

During 2022, the Group prepared an "Animal Welfare” Pol-
icy, a set of principles and guidelines aimed at promoting 
the Group's commitment to the responsible and humane 
management of animal species internally and along the en-
tire value chain, with particular reference to the living condi-
tions and end of life of animals as well as the protection of 
endangered species. This tool represents a "best practice” 
with which the Group regulates the methods of conduct 
and performing of activities with a view to greater respect 
and awareness of the issues related to physical and psy-
chological well-being of the animal, beyond compliance 
with the current legislation.

8.3 Protection of biodiversity and
     Animal Welfare 

The presence, among the Group's activities, of tanning activities, mainly of species subject to the CITES 

convention, makes the issue of animal welfare and, more generally, the protection of biodiversity, an issue 

to be addressed with a strategic approach. 

As described in chapter 7 “Responsible management of the supply chain”, to date the trade in skins of 

animal species at risk is governed by a specific international convention (CITES) and is strongly regulated at 

national and international level. Imports and exports therefore necessitate numerous documentary and 

procedural requirements that ensure a certain level of transparency along the supply chain. However, these 

requirements are not uniform in all jurisdictions and, like all regulatory frameworks, do not in themselves 

guarantee complete visibility on all aspects of the upstream processing of the tanning process carried out 

by the Group.

The presence within the Group of an alligator breeding system, certified according to the standards 

of the ICFA 
(25)

,  based in Louisiana, Just Gators, a subsidiary of Zuma, testifies to the strategic 

importance of expanding the direct control over a significant part of the supply chain, that of 

farmed alligators. Moreover, through the direct control of the activities carried out in the breeding 

process, the Group is able to monitor the effectiveness of the application of the principles and 

internal guidelines formalised in the field of animal welfare protection, also for the purpose of 

implementing effective and timely corrective actions.

Hides from the Just Gators' farm comply with the local Wildlife and Fisheries laws, which regulate 

the rate of release to the wild of healthy animals after they reach the standard age where mortality 

rates are minimised. Finally, Zuma is certified as an LWG tannery and member of the South Asia 

Reptile Conservation Alliance  (SARCA) 
(26)

, an association with which it takes part in scientific 

meetings relating to the use of reptile leather from Asian countries, dealing with topics related 

to animal protection and the safeguarding of the species. The company also collaborates with 

SARCA in the definition and promotion of a standard for the traceability of aquatic skins in Asian 

regions.

In addition, the Group, recognising the importance of the direct involvement of the supply chain 

as part of its efforts to protect animal welfare, recommends that suppliers of products of animal 

origin comply with the guidelines and good practices formalised within the main frameworks in the 

field of "Animal Welfare”, such as the afore-mentioned LWG, ICFA and SARCA.

(25) The International Crocodilian Farmers' Association is a non-profit association created for the development of standards relating to crocodile and alligator farming, 

the continuous improvement of related best practices, the increase of biodiversity on the planet and the creation of jobs in rural communities that depend on natural 

resources for their economic development. In 2019 it published its own standards, ICFA 1001:2019, to which ICFA member companies must comply and certify them-

selves within three years.

(26) The South Asia Reptile Conservation Alliance is an international initiative that aims at the responsible and transparent development of the skin supply chain

of reptiles imported from South-East Asia and the definition of specific guidelines for the treatment of animals.
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8.4 Waste and the circular economy

The companies of the Group manage the collection, differentiation and disposal of waste through third 

parties in compliance with the regulations in force.

In 2021, the total waste produced by the Group, with reference to the perimeter of the then XPP Group, 

amounted to approximately 267 tons, of which the majority (approximately 87%) constituted non-hazardous 

waste. The companies of the Group undertake, however, to encourage the recovery of waste, which is the 

predominant destination (approximately 85% of the total waste produced).

Waste generated divided by type and destination 
(27) 

(tons)

Waste destination 2021

Hazardous waste Non-hazardous waste Total

Recovery 32,9 194,5 227,4

Disposal 1,7 37,7 39,4

Total 34,6 232,2 266,8

Koverlux e Recycla

Koverlux adheres to the Ecol360° program 
of Recycla, an organisation that deals with 
the disposal of Industrial and Craft Waste, 
for effi cient and sustainable waste manage-
ment. A program that allows the company 
the integrated management of all legal ob-
ligations in the environmental fi eld thanks 
to the modularity of the services available. 
Koverlux also collaborates with Recycla for 
the recovery, refi ning and transformation of 
industrial paint waste into an alternative fuel 
product. For this reason, the company also 
fi lters and recovers the so-called "sludge", 
or paint residues, present in contaminated 
washing water in order to allow the water to 
be reused and sending to combustion of a 
waste that would otherwise be disposed of 
as dangerous.

SP Plast - Circular economy

SP Plast can be considered a virtuous example in the world of "Fashion & Lux-
ury” in the context of the recycling of materials. The company gives new life 
to waste materials, whether they are attributable to a natural waste from the 
processing of plastic materials, so-called sprues, or to waste originating from 
non-compliant products generated by production processes.

The Company is Global Recycle Standard (GRS)certifi ed and in 2022 will con-
clude the process for obtaining of the Second Life Plastic (PSV) certifi cation, 
two certifi cations relating to the recycling of materials in transformation pro-
cesses. The GRS certifi cation aims to guarantee to consumers that the prod-
ucts purchased have a minimum percentage of not less than 50% of recycled 
material. The PSV brand, instead, is an environmental certifi cation system 
relating to the raw material used rather than to the fi nished product and there-
fore certifi es that the plastic used actually comes from material recycling.

Alternative materials

In addition to the quality of the materials used in the processing, the Group 
develops new alternative products thanks to in-depth research and innova-
tion, in order to create a fi nal product that combines sustainability and quali-
ty. SP Plast is the most active Group company in the fi eld of research and de-
velopment of new materials. In 2017, the company took fi rst place at Berlin's 
Greenplast for the designing of a switch plate with biodegradable plastic. 
However, the actual massive use of these materials is still limited in a fi eld 
characterised by stringent performance and technical requirements such as 
that of fashion and luxury and research will increasingly play a crucial role in 
the development of alternatives that can ensure performance that is compa-
rable to traditional material with reduced environmental impact.

In fact, in relation to the specifics of their own 

business, the various Group companies have taken 

actions to reduce their impact on the ecosystem, 

which involve a constant and continuous search 

for solutions that promote the reuse of resources 

with a view to a circular economy, in some cases 

even preventing the production of waste. In par-

ticular, SP Plast works on the continuous research 

and development of solutions that reduce the use of 

virgin plastic raw materials, both through the design of 

alternative materials and, above all, through the 

use of certified recycled plastic - Global Recycle 

Standard (GRS) and Second Life Plastic (PSV), as 

described below: The company recycles almost all plastic waste, both by grinding carried out 

internally at the production plants, with immediate re-introduction of the recycled material 

in the production processes, and by entrusting the regeneration to external parties of some 

types of material, such as thermoplastic polyurethane (TPU) and then subsequently used in 

production.

Materials used by weight (tons)
2021

Material Total weight(28)

Plastic 1,146

Chemical substances 284

Hides 93

Wire 35

Paints 29

Metals 20

Dyes 15

Other 24

Total 1,846

The heterogeneity of businesses within the Group is reflected in very diversifi ed categories of materials 

used. Below are the main raw materials used by the Group in 2021, with reference to the perimeter 

of the then XPP Group, for a total volume of approximately 1,800 tons.

Table 15 GRI 306-3, 306-4 and 306-5 Waste produced (tons) by the Group, with reference to the perimeter of the then XPP 

Group, divided by type of waste and destination (recovery and disposal) in 2021.

Table 16 GRI 301-1 Materials used by the Group,
by weight (tons) in 2021.

MINERVAHUB

(28) The weight of some categories of raw materials, monitored according to different units of measurement such as length or number of pieces, such as 

yarns or paints, were estimated on the basis of the average technical characteristics of the product category. With regard to hides, where available, precise 

information on the weight of the lots handled during 2021 was taken into consideration, available for 75% of the pieces handled.(27) The perimeter of information relating to waste includes the companies Koverlux, Quake, Res Olefi ne, SP Plast and Zuma.
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Social
Responsibility

Responsible
procurement

Responsible management of procurement processes along the 
company's supply chain; assessment and screening activities of 
suppliers based on social and environmental performance; pro-
motion of socially responsible behaviors and practices that in-
duce suppliers to adopt sustainable behaviors.
Programs and actions aimed at offering sustainable products 
with low or limited impact on the environment. Also including ac-
tivities research and development to identify alternative materials 
with lower environmental impact. 

Respect and human 
rights promotion

Respect for human rights within the organisation and throughout 
the supply chain, including the protection of minorities through 
policies of inclusion, non-discrimination and management of di-
versity (e.g. disability, gender, age, ethnicity or religion). Protection 
of individual freedoms and workers' rights; including equal pay for 
the same professional level and throughout the supply chain.

9. Annexes

Responsibility 
towards
customers

Customer 
satisfaction

Activities aimed at putting customers at the center of strategic 
and operational decisions of the company in order to understand and 
anticipate their needs, present and future, and to respond promptly. 
The topic also includes managing communication with the customer, 
order management, complaint analysis, analysis of internal non inter-
nal compliance, analysis of delivery time to the customer, and the ver-
ification of customer satisfaction.

Quality, product 
safety and Made 
in Italy

Ability of the company to ensure levels of product quality and safety 
that follow regulatory requirements and ensure full customer satisfac-
tion. Presence of certifications attesting to levels of excellent prod-
uct quality and safety. Initiatives and projects aimed at identify and 
respond to customer expectations, through proper communication 
and marketing practices, customer satisfaction surveys customers 
and new services. Promotion and enhancement of Made in Italy, Ital-
ian creativity and craftsmanship skills. Compliance with regulations 
regarding product origin.

Responsability 
towards
employees

Attracting,
training and
employees well-being

Personnel employment and management practices, including hir-
ing, remuneration and turnover.
Development of initiatives and training courses aimed at increas-
ing the skills of employees and collaborators, also through the 
provision of training courses with the purpose of enhancing the 
technical, managerial and organisational skills of employees and 
consolidating the professionalism required by the role covered 
and the continuous enhancement of human capital. 
Promotion of welfare initiatives aimed at guaranteeing a good 
working environment and a reconciliation between private and 
professional life through benefits (economic and otherwise) and 
policies in favour of employees aimed at guaranteeing a good 
work environment and promoting the reconciliation between pri-
vate and professional life (e.g.  flexible and smart working tools, 
professional reintegration policies following parental leave).

Occupational health 
and safety

Practices and management systems for health and safety in the 
workplace, monitoring of accidents and prevention measures (e.g. 
reporting near-misses), education and training on health and safe-
ty.

Diversity, equity and 
inclusion

Promotion of a safe and welcoming work environment, which pro-
motes the personal and professional growth of each individual 
and which promotes values such as mutual respect, trust and a 
sense of belonging to the company; respect for the principles of 
diversity and equal opportunities, counteracting all forms of dis-
crimination and moral or psychological violence linked to gender, 
age, ethnicity, religion and sexual orientation.

Areas Material topic Description

Governance
Responsibility

Governance,
business ethics 
and transparency

Ethical and transparent conduct of the business activities through the 
adoption of practices and procedures aimed at compliance with laws 
and regulations in socio-economic and environmental matters. Pro-
motion of an adequate governance and organisational structure, and 
of a corporate culture based on virtuous behaviour, in compliance with 
the laws and regulations in force in the countries in which the Group 
operates. The adoption of sustainability plans and strategies and the 
introduction of ESG (Environmental, Social, Governance) elements in 
the corporate strategy.

Cybersecurity and 
data protection

Practices and policies aimed at safeguarding sensitive data and infor-
mation provided by the various interlocutors (e.g. suppliers, employ-
ees, customers), aimed at compliance with laws and regulations on 
privacy and on cybersecurity.

Economic
performance

Effective and efficient assessment and allocation of resources, in or-
der to pursue positive economic and financial results in the short term 
and to ensure an economic balance in the medium to long term with 
the aim of creating and distributing economic value among the differ-
ent categories of stakeholders.

Anti-corruption

Promotion of practices and policies for the fight against active and 
passive corruption; adoption of conduct compliant with antitrust laws, 
promotion of specific mechanisms and procedures for the reporting 
of irregularities and unlawful conduct both with respect to stakehold-
ers internal to the Group, and with respect to external ones (e.g.. whis-
tleblowing).
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Environmental 
responsibility 

Climate change

Adaptation to climate change and mitigation of climate impacts. In 
particular, management of the indirect business impacts deriving 
from business activities (business trips, transport); assessment of 
the impact of climate change on company activities and consequent 
business adaptation policies.

Energy consumption and 
emissions

Promotion of policies and initiatives aimed at managing and 
reducing energy consumption; participation in initiatives 
intended to manage, monitor and reduce emissions into the 
atmosphere, managing the impacts on business activities 
arising from the risks and opportunities associated with 
climate change, such as rising global temperatures.

Circular economy, eco-design 
and responsible waste 
management

Management and promotion of practices to transform 
traditional production models by extending the life cycle of 
products by committing, where possible, to using recyclable 
materials in their packaging. 
Promotion of an efficient waste management system aimed 
at optimizing and minimizing the production and disposal of 
waste same; promoting their recycling and reuse, contributing 
to the transition to a circular economy model for greater pro-
tection of the environment.

Chemicals
management

Ensure compliance with the current regulations in the use of 
chemicals. The use of highly performing processes to reduce the 
use of substances harmful to the health of consumers and the 
environment.

Water
consumption

The conscious and efficient management of water. The
 implementation of processes that allow the assessment and 
control of the origin of water resources in order to ensure 
responsible management of the resources used.

Biodiversity

Promotion and protection of biological diversity in order to reduce 
the impacts on natural ecosystems. Promotion and protection of 
biodiversity through participation in national and international 
initiatives. 

Animal Welfare

Promotion of protection and respect for animal welfare through
 investigation and monitoring activities aimed at ensuring the 
ethical treatment of animal species, with particular attention to 
Animal Welfare throughout the supply chain.

Technologies evolution

Research and implementation of the most advanced technologies 
available on the market to reduce the environmental impact of 
production, both in terms of machinery and systems and from the 
point of view of the materials used.

10. Table of impacts

Material topic Impacts perimeter Group Involvement

Governance, business ethics 
and transparency

MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Cybersecurity and data protec-
tion

MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Economic performance
MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Anti-corruption
MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Customer satisfaction
MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Quality, product safety and 

Made in Italy

MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Attracting, training and

employees well-being

MinervaHub Group (former XPP 

Seven Group)
Caused by the Group

Occupational health and safety
Employees of MinervaHub Group 

(former XPP Seven Group)
Caused by the Group

Diversity, equity and inclusion
MinervaHub Group (former XPP 

Seven Group)
Caused by the Group 

Responsible procurement MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and 

directly connected through a 

business relationship

Respect and human rights 
promotion

MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and 

directly connected through a 

business relationship

Climate change
MinervaHub Group (former XPP 

Seven Group) Caused by the Group

Energy consumption and 
emissions

MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and 

directly connected through a 

business relationship
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Circular economy, eco-de-
sign and responsible waste 
management

MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and
directly connected through
a business relationship

Chemicals management
MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and 
directly connected through 
a business relationship

Water consumption

Caused by the Group and directly 

connected through a business rela-

tionship

Caused by the Group and
directly connected through
a business relationship

Animal Welfare
MinervaHub Group (former XPP 

Seven Group)

Caused by the Group and
directly connected through
a business relationship

Technologies evolution
Caused by the Group and directly 

connected through a business rela-

tionship

Caused by the Group

11. GRI Content Index

MINERVAHUB

Indicator Pages Omissions

GRI 2: General Disclosures (2021)

Organization and reporting practice

GRI 2-1 Organizational details 12-14

GRI 2-2
Entities included in the organisa-
tion's sustainability report

6-7

GRI 2-3
 Reporting period, frequency and 
contact point

6-7

GRI 2-4 Restatements of information
This document consti-
tutes the Group's first 
Sustainability Report.

GRI 2-5 External assurance 7

Activities and workers

GRI 2-6
Activities, value chain and other 
business relationships

12; 18-19; 37-38

GRI 2-7 Employees 30-31

GRI 2-8 Workers who are not employees 31

Declaration of use
The MinervaHub Group, then called the XPP Seven Group, set out the informa-
tion reported in the GRI Content Index for the period from 1 January 2021 to 
31 December 2021.

GRI 1 GRI 1: Foundation 2021
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Governance

GRI 2-9
Governance, structure and compo-
sition

21-22

GRI 2-11
Chair of the highest governance 
body

21-22

Strategy, policies and practices

GRI 2-22
Statement on sustainable devel-
opment strategy

4-5

GRI 2-26
Mechanisms for seeking advice 
and raising concerns

22; 32

GRI 2-27
Compliance with laws and regu-
lations

22

Involvement of Stakeholders

GRI 2-29
Approach to stakeholder en-
gagement

27-28

GRI 2-30
Collective bargaining agree-
ments

30

Material issues

GRI 3: Management of material topics (2021)

GRI 3-1
Process to determine material 
topics

28-29

GRI 3-2 List of material topics 28-29; 50-52

Economic performance

GRI 3-3 Management of material topics 20

GRI 201: Economic performance (2016)

GRI 201-1
Direct economic value generat-
ed and distributed

20

Responsible sourcing

GRI 3-3 Management of material topics 25-26; 37-38; 46-47

GRI 204: Procurement practices (2016)

GRI 204-1
Proportion of spending on local 
suppliers

37

Anti-corruption

GRI 3-3 Management of material topics 22

GRI 205: Anti-corruption (2016)

GRI 203-5
Confirmed incidents of
corruption and actions taken

22

Governance, business ethics and transparency

GRI 3-3 Management of material topics 22

GRI 206: Anti-competitive behaviour (2016)

GRI 206-1
Legal actions for anti-compet-
itive behavior, anti-trust, and 
monopoly practices

22

Circular economy, eco-design and responsible waste management

GRI 3-3 Management of material topics 40-41; 48-49

 GRI 301: Materials (2016)

GRI 301-1
Materials used by weight or 
volume

49
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GRI 306: Waste (2020)

GRI 306-2
Management of significant 
waste-related impacts

48-49

GRI 306-3 Waste generated 48

GRI 306-4 Waste diverted from disposal 48

GRI 306-5 Waste directed to disposal 48

Energy consumption and emissions

GRI 3-3 Management of material topics 39-42

GRI 302: Energy (2016)

GRI 302-1
Energy consumption within the 
organization

41

GRI 305: Emissions (2016)

GRI 305-1 Direct (Scope 1) GHG emissions 42

GRI 305-2
Energy indirect (Scope 2) GHG 
emissions

42

Water consumption

GRI 3-3 Management of material topics 39; 44-45

GRI 303: Water and water discharges (2018)

GRI 303-2
Management of water dis-
charge-related impacts

44-45

GRI 303-3 Water withdrawal 44-45

Attracting, training and well-being of employees

GRI 3-3 Management of material topics 30; 32-34

GRI 401: Employment (2016)

GRI 401-1
New employee hires and employee 
turnover

32-34

GRI 404: Training and Education (2016)

GRI 404-1
Average hours of training per 
year per employee

34

Occupational health and safety

GRI 3-3 Management of material topics 35-36

GRI 403: Occupational health and safety (2018)

GRI 403-1
Occupational health and safety 
management system

35-36

GRI 403-2
Hazard identification, risk assess-
ment, and accident investigation

35-36

GRI 403-3 Occupational health services 35

GRI 403-4
Worker participation, consultation, 
and communication on occupation-
al health and safety

35

GRI 403-5
Worker training on occupational 
health and safety

35

GRI 403-9 Work-related injuries 35-36

Diversity, equity and inclusion

GRI 3-3 Management of material topics 30; 32-33

GRI 405: Diversity and equal opportunities (2016)

GRI 405-1
Diversity of governance bodies 
and employees

21-22; 32-34

Respect for and promotion of human rights

GRI 3-3 Management of material topics 28; 32
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GRI 406: Non -discrimination (2016)

GRI 406-1
Incidents of discrimination and correc-
tive actions taken

32

Cybersecurity and data protection

GRI 3-3 Management of material topics 23

GRI 418: Customer privacy (2016)

GRI 418-1
Substantiated complaints concern-
ing breaches of customer
privacy and losses of customer data

23

Quality, product safety and Made in Italy

GRI 3-3 Management of material topics 12-13; 23-25

GRI 416: Customer health and safety (2016)

GRI 416-2

 Incidents of non-compliance con-
cerning the health and safety
impacts of products and services

24-25

Animal Welfare

GRI 3-3 Management of material topics 25-26; 37-38; 46-47

Biodiversity

GRI 3-3 Management of material topics 25-26; 37-38; 46-47

Climate change

GRI 3-3 Management of material topics 39-42

Customer satisfaction

GRI 3-3 Management of material topics 23-25

Technologies evolution

GRI 3-3 Management of material topics 40-42

Chemicals management

GRI 3-3 Management of material topics 44-45

Sustainability Report 2021MINERVAHUB



62 63



64 65



MINERVAHUB Sustainability Report 2021

66 67

Contact
MinervaHub
www.minervahub.it

sostenibilita@minervahub.it

Koverlux 
www.koverlux.com

+39 035 835 9800

Quake 
www.quake.it

+39 0424 540574

Zuma 
www.zumapellipregiate.it

+39 0571 489 560

Zeta Catene
www.zetacatene.it

+39 0575 810119

SP PLAST Creating 
www.spplast.com

+39 0734 63 30 83

Galvanica Formelli
www.galvanicaformelli.it

+39 0575 333204
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